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Abstract. This paper introduces social and spatial aspects related to gastro-
nomic experiences and issues of digital media and culture. The tools of explora-
tion involve “Cocktail partYcipation”2 a gastronomic urban intervention and 35 
in depth interviews related to culinary prosuming practices. The results of this 
study suggest that nowadays a high awareness of the notion of a transformed 
citizenship is observed what it is called in this paper the notion of the private-
public citizenship. This paper suggests that this ascertainment could play a vital 
role in constructing strategies and actions for the revitalization of public spaces.   
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1 Introduction  
The main threads of this paper are the phenomenon of prosumption (i.e. producing for 
one’s own consumption) as introduced in the nineteen-eighties by Alvin Toffler 
(1981) in the “Third Wave”, food preparation and consumption practices which today 
are increasingly prominent as digital prosuming practices of content on the internet 
and in social media and how these phenomena impact on our understanding of space.  
This paper presents as one of the main reasons that affect public awareness the ex-
pansion of digital prosumerism (creating and sharing content on the web) through the 
daily practices on digital media and particularly through our engagement to social 
media practices affecting multiple issues relevant to self identification and the private-
public sphere.    
2 Prosumerism, Food, Social media  
2.1 Prosumerism  
For this research prosumerism has been the basic exploration tool for the transfor-
mation of concepts related to spatial notions. Prosuming is producing for own con-
                                                          
 
2 https://www.facebook.com/pages/-cocktail-partYcipation-/220209401375618   
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sumption. The term was coined by Toffler (1981) who defined and readdressed the 
concept in his book “The Third Wave”, in 1981 
For all but a tiny part of our existence humans have lived in hunting and gathering 
societies. Hunters and gathers had little interest in possessions and material wealth 
beyond what was needed to cover their needs. The centrality of the sequence of the 
seasons and the interconnection of productivity to consuming practices, were inter-
connected to rituals both civil and domestics. At those times festivals were intervals 
of the everydayness, connected to rituals of food sacrifice and civic declarations of 
connection to gods and the earth that provided the wealth of produce. 
2.2 Prosumption Consumption Production  
In the primitive societies an abstract system of exchange based in the symbolic and 
sign value within the objects is of primer importance. On the contrary, in modern 
societies consumption involves the external manipulation of signs and it lacks the 
symbolic values involved in creation. (Baudrillard 1970/1998) 
During the last 30 years, prosumerism was becoming dominant in many activities 
and ethos of everyday practices; DIY activities, self help activities, the rise of active 
consumer etc. (Xie, Troye, 2007; Xie, Troye, Bagozzi, 2008; Soper 2009, Campbell 
2005, Trentmann 2007 ).  
2.3 The rise of digital prosumption and the emphasis of the user   
Nowadays social media introduces digital prosumerism as a daily activity, ubiquitous 
technology and the UGC (user generated content) empowers individuals more and 
more to DIY practices, do by and for themselves, what they were used to depend upon 
services and things provided by others and the market. (Ritzer and Jurgenson 2008; 
Ritzer and Jurgenson 2011) 
Nowadays due to sociological and economical reasons prosuming practices on the 
physical domain are on rise. Agents habitually create, mix, choose and share infor-
mation and content available in the web gradually establishing, often unconsciously, 
new powerful everyday habits. (Knott –Denegri and  Molesworth 2010, Viswanathan 
and Wang, 2004) 
 
2.4 Prosumerism in transformation  
Diverse frames of habitual prosuming practices mingle and create the present every-
dayness contributing to the creation of a new ethos (ήθος) of prosumerism and the 
values interrelated. We have used food prosuming practices as a base frame and tested 
our results in social media prosuming practices. The frame transformation of 
prosumerism challenges notions related to self awareness and spatial sensitivity.   
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2.5 Food and Social Media  
Food and digital media platforms are receptors and senders of personal and social 
information of rituals, tendencies and culture. Food and social media are platforms 
that share and communicate personal and social information.  Food practices unques-
tionably contribute to the constitution of self and to social institutions such as family, 
values of intimacy, the notion of home, social capital and its contribution to wellbeing 
and quality of life. (Barthes, R. (1961); Levi Strauss, 2007/1978; Belasco, 2008; Teffler, 
1996; Pollan, 2008, Pollan, 2010). Under the same light social media practices have 
been acknowledged about their controversial impact on issues related to personal 
development and their contribution to social norms and institutions, to the wellbeing 
and the quality of life. (Turkle, 2011; Meyrowitz, 1986; Miller, 2011; Mcllough, 
2005; Putnam & Goss, 2002; Burke et al., 2010; Ellison et. al. 2007) The research 
brought in the surface similarities and resemblances concerning the norms and values 
that are inherent in food prosuming activities and also in social media prosuming 
practices of content as experienced in contemporary everydayness. (Androulaki, Maria. 
(2012b))    
3 Public sensitivity and public space today  
In food prosumerism, it appears that there is a significant difference when practiced 
occasionally and/or in public and when practiced in the frame of habitual everyday-
ness.  It was found that while casual3 prosuming in the digital domain of social media 
involves aspects and values of the public domain, everydayness transforms these digi-
tal prosuming practices into familiar practices as they are habituated in the private 
domain. Schematically, this can be represented as: public  casual  private. Every-
day digital prosumerism cultivates and incorporates issues of the private domain, 
whereas by definition it should incorporate issues of the social domain. This is what 
this paper refers to as issues of the public-private domain. This remark, though, af-
fects the essence of spatial sensitivity, the understanding of the private and the social 
sphere and the values and tendencies involved.  Everydayness in the digital domain 
brings to surface issues of habituation and values related to the private sphere, making 
the social less social and the personal more social, altering the essence of the ambi-
ence, the feeling of the space. Personal atmospheres today, or what it is called in this 
paper aetherspheres, incorporate values and issues cultivated and fed by the fused 
atmosphere of the physical and the digital domain, crafting new norms and forming a 
new ethos of public reality. (Androulaki and Lee, 2013) 
 
4 The new notion of Public-Private can be seen in…   
 
                                                          
3Casual refers to the usual practices of the everydayness. 
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1. Teams of public awareness like team-help groups. Many examples can be seen on 
the web , e-teams,  cooperation of citizens with institutions and the state. Countless 
community orientated groups on social media platforms  
The main characteristics of those groups are  
(a) Goal orientated 
(b) Enhanced with notions like solidarity and compassion   
(c) Open to public  
(d) Informative about the results of their actions  
 
2. Teams of public awareness related to public spaces in specific like p-public, 
parallaxi, occupy teams etc   
The main characteristics of these examples  
(a) Public participation  
(b) Semi organized actions, improvisations, alternative use of public spaces  
(c) Actions of protest for the civil rights  
A recent example of this nature was the protest of the team Occupy-Gezi in Turkey. 
The initial point of the protest that fired the situation was the protection of the public 
park Gezi.  
     
3. The success and the expansion of examples that connect e-places to physical plac-
es, like O2 priority, Groupon, Coachnet, Leaving Social Deals, Yelp etc.   
Characteristics of these examples  
(a) The high importance of the contribution of the participants/citizens  
(b) The importance of the connection of the e-place and the physical place through 
feedback   
(c) Both profit and non-profit organizations  
 













 Fig. 1. Cocktail PartYcipation 
The intervention Cocktail PartYcipation was a DIY activity, in a public space. It was 
created by the Architect’s Association of Chania in order to close the conference-
soiree “The activation of Public Spaces-Celebrating Public Space” The citizens-
participants took part in a DIY culinary activity, in a public space.  
A public space was transformed in a market place using ephemeral stands and local 
products. During the intervention the participants were provided with recipes and 
were welcomed to create three cocktails. The ingredients of the cocktails were a mix-
ture of both traditional local products and the usual key ingredients of cocktails. They 
also had the opportunity to vote for their best cocktail and participate in a survey. 
The intervention was accompanied by a facebook event page where visitors fol-
lowed the documentation of the event, voted for their favorite cocktail and left their 
comments.  
 
Fig. 2. Fb page Cocktail PartYcipation 
In the central question of the survey if they prepared a cocktail for themselves or if 
they preferred to get one already made 80% of the participants answered that they 
preferred to do it by themselves.     
During the intervention Cocktail PartYcipation two major features were highlight-
ed; the use of a public space in a different way than the one they were used to and the 
participation of the citizens to create something themselves.  
A few comments of the participants during the intervention:  
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Participant A: 
I really enjoyed the event. I usually don’t drink but I enjoyed the process a lot and 
now I know some very nice recipes. I followed the steps from the recipes and I asked 
for further explanations from the people at the bar. I will make them at home too. I 
am going for my third now. …  
 
 
Fig. 2. The cocktail Krasi_oza was the winning cocktail of the event during the intervention in 
02-10-2011 
Participant B:  
Why trying my usual cocktail? I had the opportunity to learn how to do different 
ones!  
Participant C: 
Relaxed, not right or wrong, fun, nice result, doing something with friends.   
Participant D: 
I can’t believe that I am in Chania!!! Loved it! When are you doing the next one?  
6 [private-public places]  and future actions  
The high awareness of the private-public revealed in this research, worth’s of future 
attention. A research aim could possibly be geared towards better understanding the 
consequences of this notion and its impact upon the notion of the public spaces in 
general and their use in specific. One example of this nature was Cocktail Participa-
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tion. Its results supported the high awareness of the private-public and meanwhile 
highlighted the importance of goal orientated actions of prosumerism in public spac-
es. (Androulaki, Maria. (2012a)) 
The new notion of public-private affects the citizens4, the cities5 but also through the 
reflection of this concept to the city through the actions of the citizens. Based on the 
former two in progress changes, beyond doubt there is a fertile ground and a necessity 
for new ways, new strategies of approach and new directions of design in order to 
enhance the predefined new concepts but also to propose alternative directions.   
Furthermore it is worthwhile researching the motivational mechanism of activities, 
starting with social media accounts and their connection to physical public places, and 
further researching users’ engagement with physical and digital places. Can the in-
creasing awareness of public issues of the so-called “digital-citizens” and “digital-
natives” engender an interest in public matters within physical life, and what shape 
would this expression take? This research direction could follow and enhance existing 
research on local Internet practices, local communities their interrelation and potential 
evolution.   
Fig. 2. The cocktail San_Kriti_Gin was the winning cocktail of the event in the Fb page 
 
                                                          
4 their interaction and their connection  
5 through the way that they are perceived and experienced by the citizens 
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7 Conclusions  
It is suggested that nowadays the prevailing atmosphere and especially the contempo-
rary notions related to public sensitivity favors actions in public spaces. This paper 
presents as one of the main reasons that affect public awareness the expansion of 
digital prosumerism (creating and sharing content on the web) through the daily prac-
tices on digital media and particularly through our engagement to social media prac-
tices affecting multiple issues relevant to self identification and the private-public 
sphere. This paper suggests that actions that promote goal orientated actions of 
prosumerism could aid activities in public spaces and contribute in revitalizing public 
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